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This is a multidisciplinary textbook on social commerce by leading authors of e-commerce and e-marketing
textbooks, with contributions by several industry experts. It is effectively the first true textbook on this topic
and can be used in one of the following ways:

Textbook for a standalone elective course at the undergraduate or graduate levels (including MBA and●

executive MBA programs)
Supplementary text in marketing, management or Information Systems disciplines●

Training courses in industry●

Support resources for researchers and practitioners in the fields of marketing, management and information●

management

The book examines the latest trends in e-commerce, including social businesses, social networking, social
collaboration, innovations and mobility. Individual chapters cover tools and platforms for social commerce;
supporting theories and concepts; marketing communications; customer engagement and metrics; social
shopping; social customer service and CRM contents; the social enterprise; innovative applications; strategy
and performance management; and implementing social commerce systems.

Each chapter also includes a real-world example as an opening case; application cases and examples;
exhibits; a chapter summary; review questions and end-of-chapter exercises. The book also includes a
glossary and key terms, as well as supplementary materials that include PowerPoint lecture notes, an
Instructor’s Manual, a test bank and five online tutorials.
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From reader reviews:

Roland Hall:

Why don't make it to become your habit? Right now, try to ready your time to do the important action, like
looking for your favorite guide and reading a book. Beside you can solve your condition; you can add your
knowledge by the book entitled Social Commerce: Marketing, Technology and Management (Springer Texts
in Business and Economics). Try to make book Social Commerce: Marketing, Technology and Management
(Springer Texts in Business and Economics) as your close friend. It means that it can to get your friend when
you really feel alone and beside those of course make you smarter than in the past. Yeah, it is very fortuned
in your case. The book makes you much more confidence because you can know anything by the book. So ,
we should make new experience along with knowledge with this book.

Pamela Jernigan:

Now a day people that Living in the era wherever everything reachable by connect to the internet and the
resources in it can be true or not demand people to be aware of each details they get. How many people to be
smart in getting any information nowadays? Of course the answer then is reading a book. Reading through a
book can help individuals out of this uncertainty Information specifically this Social Commerce: Marketing,
Technology and Management (Springer Texts in Business and Economics) book as this book offers you rich
data and knowledge. Of course the information in this book hundred per cent guarantees there is no doubt in
it you know.

Emily Scott:

The book with title Social Commerce: Marketing, Technology and Management (Springer Texts in Business
and Economics) contains a lot of information that you can find out it. You can get a lot of profit after read
this book. This specific book exist new know-how the information that exist in this book represented the
condition of the world today. That is important to yo7u to be aware of how the improvement of the world.
This kind of book will bring you within new era of the internationalization. You can read the e-book on the
smart phone, so you can read that anywhere you want.

Jesus Moreno:

You will get this Social Commerce: Marketing, Technology and Management (Springer Texts in Business
and Economics) by look at the bookstore or Mall. Just simply viewing or reviewing it might to be your solve
trouble if you get difficulties on your knowledge. Kinds of this publication are various. Not only by simply
written or printed but in addition can you enjoy this book by simply e-book. In the modern era similar to
now, you just looking by your local mobile phone and searching what their problem. Right now, choose your
ways to get more information about your guide. It is most important to arrange you to ultimately make your
knowledge are still up-date. Let's try to choose proper ways for you.
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